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Preferred travel tech platform
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Headquartered in 

Singapore

2007
Acquired by Booking 

Holdings
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40+ offices
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A decade of 10x growth

2015 2016 2017 2018 2019 2020 2021 2022 2023 2024

77 million
App installs in 2024 

YTD2

84 million+
Monthly Active 

Users3

#1
Most downloaded 
OTA app in 2024 in 

APAC1

1, 2: Appsflyer: Top downloaded OTA app in APAC (minus China)
3: SimilarWeb (May 2025)

6+ million
Accommodations
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Price

Localization

Tech

Agoda’s strategy



Confidential © 2025 Agoda. All rights reserved.

The future of travel
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1. The future is online
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2. Visas are a superpower
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3. APAC is ready for AI
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APAC sentiment inspires AI wanderlust
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Empower Enhance Evolve

Agoda’s “Inside-out” framework
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Our core principles guide our technical strategy

Building the 
future is a team 

sport

Systems-building 
for the long-term

Insights at the 
intersection of 

Travel tech
LO

NG TERM SYSTEM
S

TR
AV

EL TECH INSIGHTS

TEAM SPORT
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Policy recommendations - Building a Future for AI in Tourism

Regulator 
Framework 

Development

Data 
Governance 

& Privacy

Infrastructure 
Investment

Workforce 
Development

Digital Inclusion
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